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INTRODUCTION (What is the topic/change?) 
 Coca-Cola Company understands that tapping into the ecommerce world is the new way of delivering their products to their customers as fast as possible in this era of digitization. The company understands that most people especially in America as shopping online. 	The company understands that many people especially in developed nations are buying goods online. Data released by iSHOP indicates that 23% of American shoppers are shopping online each month for their products.  Therefore, ecommerce presents them the best platform to deliver their products to customers at their own convenience. 
OBJECTIVE (Why is this the best topic/change?)
· The company is working towards selling their products online- an area which is becoming more popular among many shoppers across the world.
· The number of online shoppers is expected to rise by 8% by the year 2025. Therefore, Coca-Cola Company wants their products to sell more on this percentage of people.
SOLUTION	(What will this help?)
Coca-Cola’s Venturing and Emerging Brands (VEB) unit and its innovative partners are venturing into the digital market in new ways. They are learning how ecommerce can build their brand online before undertaking on this agenda. Venturing into ecommerce will help the company build its brand among the millions of online shoppers today. It will also improve the speed of delivery of their goods since customers will receive their products at the comfort of their homes. 
· Their strategy entails working with retail and restaurant customers to find ways of selling more of their products in more buying occasions. 
CONCLUSION (Results after recommended changes, any supportive facts)
Once the company implements these strategies, Coca-Cola will be able to develop its online shopping experience tapping into the fast-moving ecommerce space. 
· John Carroll is the person leading Coca-Cola North America’s business in the ecommerce world. 
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